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The product: 

A Wellness App to help people track their therapy 

sessions and journal there thoughts for sessions and 

accountability.

Project overview

Project duration:

This Project was Completed between March 23 

& April 23

Preview of selected 
polished designs.



The problem: 

The problem that the Wellness App aims to 

solve is the difficulty many people face in 

tracking their therapy sessions and 

maintaining accountability for their mental 

health goals.

Project overview

The goal: 

The app's goal is to provide a convenient and 

accessible way for users to keep track of their 

therapy sessions and monitor their progress 

over time through journaling. By doing so, the 

app aims to help users stay motivated and 

accountable for their mental health and 

well-being.



My role: 

lead UX designer & UX researcher

Project overview

Responsibilities: 

User research, Wireframing, Prototyping, 

Documentation.



Understanding
the user

● User research

● Personas

● Problem statements

● Competitive audit

● Ideation



User research: summary

For the user research, I conducted both qualitative and quantitative research to understand the 
target users and their needs. 

I started with assuming that users would prefer a simple and straightforward design. 

After conducting interviews and surveys with potential users, i found that users have different 
preferences for design with most just wanting the core app elements, and that many are hesitant 
to pay for premium features making the apps only source of potential revenue partnerships with 
some wondering if they would use it. 

I also discovered that users value privacy and security, and prefer an app that is easy to navigate 
and use. Based on these insights, i refined the app design to better meet user needs and 
preferences.



Persona 1: Sarah

Problem statement:

Sarah needs a way to 

manage her therapy 

sessions and track her 

progress in a convenient 

and accessible way that 

fits her busy lifestyle.



Persona 2: John

Problem statement:

John needs a way to 

manage his mental health 

and gain insights into his 

progress in a convenient 

and accessible way that 

fits his busy lifestyle as a 

student.



Competitive audit

Creating a product that helps clients get more out of their therapy sessions can be valuable for both B2B and B2C markets. However, a B2B product 

can provide even more benefits in terms of scalability, profitability, and market reach. By targeting therapists and mental health professionals as the 

main users of the product, B2B companies can leverage their networks and influence to reach a wider audience and increase their revenue streams. 

Moreover, a B2B product that focuses on providing tools and resources to therapists can improve the quality of care that clients receive, which can 

lead to positive outcomes and a stronger reputation for the company. Overall, creating a B2B product that helps clients get more out of their therapy 

sessions can be a win-win for both the company and its clients.



Ideation

Using the Crazy 8’s Process i 

ideated different versions of 

the screen, in this instance i 

ended up revisiting this when 

my app took another 

approach after prototype



● Digital wireframes

● Low-fidelity prototype

● Usability studies

Starting
the design

 



Digital wireframes Digital wireframes 

In my original scope i took a 

basic design but users 

identified multiple issues 

around login and useability 

that resulted in a full 

redesign.



Usability study: parameters

Study type:

Unmoderated usability study

Location:

Australia, remote

Participants:

5 participants 

Length:

30-60 minutes



Usability study: findings

Some participants reported 
having trouble with the login 

process, which can be 
frustrating and discourage 

them from using the app. To 
improve the user experience, 
the login process should be 

made more intuitive and 
straightforward using options 

with login with google to simply 
the process.

Improve the login process: Add more customisation options: Emphasise the 

benefits of the app:
While most participants liked 

the app's features, some 
suggested adding more 

customisation options to make 
it more tailored to their 

individual needs. For example, 
adding the ability to include 

photos or other media to the 
journal entries or change 
settings in the profile like 

setting a pin to make there 
journals private.

Some participants were unsure 
if they would use the app, even 

though they found it useful. 
Emphasising the benefits of the 
app, such as improved mental 

health, can help persuade users 
to make the investment but 
ultimately getting business 
onboard will be key to its 

success
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● Mockups

● High-fidelity prototype

● Accessibility

Refining
the design



Mockups

The Check In Feature was 

changed into a how are you 

feeling today feature, and 

reflections to journal with 

an easy place to locate the 

user profile inserted in the 

top of the screen.

Before usability study After usability study



Mockups

After the Usability study the 

Reflection was changed to 

Journal making it more 

focused on the user 

capturing their own unique 

journey 

Mockup 2 
before 

Mockup 2 
after

Before usability study After usability study



Mockups

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display

Main 
mockup 

screen for 
display



High-fidelity
prototype

High fidelity prototype 
Screenshot of 
prototype with 
connections or 
prototype GIF

https://www.figma.com/proto/eCEhQmGUI4GLEYrOyoRdbo/Mental-Health-Wellness-Mobile-App?node-id=207-19769&scaling=min-zoom&page-id=0%3A1&starting-point-node-id=3%3A3


Accessibility considerations

Speech-to-text allows 
users who have difficulty 

typing or using a 
keyboard to input text 

using their voice, making 
it easier for them to use 

the app. This can be 
particularly helpful for 

individuals with physical 
disabilities or visual 

impairments

Dark mode is an option 
that can reduce eye strain 

and make it easier for 
users to use the app in 
low-light environments. 
This can be helpful for 

individuals who may have 
sensitivity to bright light 

or those who use the app 
in the evening or at night.

WiFi-only download is an 
option that allows users to 

download content only when 
they have a stable and reliable 

WiFi connection. This can be 
helpful for individuals who 
have limited data plans or 

those who may live in areas 
with poor network connectivity. 
By offering this option, the app 

can be more accessible and 
inclusive to a wider range of 
users who may have varying 

internet access.
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● Information architecture

● Responsive designResponsive Design



Sitemap

The goal was to create a 

simple app that gave users 

a high level access to there 

account and data.



Responsive designs

Each Device is customised 

to include additional 

features with custom 

content for the tablet and 

website versions to appeal 

to that audience.



● Takeaways

● Next stepsGoing forward



Takeaways

Impact: 

he app has the potential to greatly improve the 

therapy experience for users by providing a 

way to track sessions and journal thoughts for 

accountability and progress monitoring.

What I learned:

The importance of user feedback and iteration 

and how listening to users can dramatically 

change your designs.



Next steps

Conduct further user 
testing to validate the 

assumptions made during 
the development of the 
app and ensure that the 
app meets the needs of 

the target audience.

Develop a marketing and 
sales strategy that targets 

mental health 
professionals and 

organizations, highlighting 
the benefits of using the 
app for therapy sessions 

and patient care.

Continuously gather user 
feedback and make 

improvements to the app, 
adding new features that 

improve the user 
experience and increase 

the app's value 
proposition. This can be 

done through regular app 
updates and customer 

surveys.
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Let’s connect!

Thank you for viewing this case study you can reach me at benferdinands.com


